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Ozet

Cin’in Wuhan kentinden ¢iktig1 iddia edilen COVID-19 viriisii tiim diinyaya yayilarak salgin haline doniistii. Salgin,
birgok sektorii etkiledigi gibi gida ve yemek sektériinti de 6nemli dlgtide etkiledi. Bu nedenle isletmeler, yeni hizmet
politikas1 gelistirmeye yonelik gesitli galigmalar yaptilar. Bunlarin duyurulmasinda da diger reklam araglarinin yani sira
televizyon reklamlarint kullandilar. Televizyon, isletmeler tarafindan mal ve hizmetlerini tanitmak amaciyla yaygin bir
sekilde kullanilan 6nemli bir kitle iletisim aracidir. Zaman igerisinde televizyon teknolojisindeki gelismeler, reklamlarin da
gelismesine katkida bulunmugtur. Aragtirmanin amaci, COVID -19 salgint siirecinde televizyon reklamlarinda gosterilen
yazili, gorsel ve isitsel mesajlarin sunumunun incelenmesi ve bunlarin goriinen anlamlarinin altinda yatan mesajlarin agiga
¢ikarilmasidir. Bu baglamda, COVID -19 salgini siirecinde aligveriste temassiz teslim kavrami temel alinmistir. Bu
nedenle online siparis ile yemek servisi yapan Yemeksepeti’'nin “Yemeksepeti'yle Temas Yok!” adli reklami ile Getir'in
“Risk alma, Getir'den al!” isimli reklami analiz edilmistir. Reklamlarin analiz edilmesinde igerik analizi yéntemi

kullanilmisgtir.
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Abstract

The COVID-19 virus alleged to originate in Wuhan, China, spread all over the world and turned into an epidemic. The
epidemic significantly affected the food and catering industry, as it affected many sectors. For this reason, businesses have
carried out various studies to develop new service policies. In announcing these, they used television advertisements as
well as other advertising tools. Television is an important mass communication tool widely used by businesses to promote
their goods and services. Over time, developments in television technology have contributed to the development of
advertisements. The aim of the research is to examine the presentation of written, visual and audio messages displayed in
television advertisements during the COVID-19 outbreak and to reveal the messages underlying their apparent meaning.
In this context, during the COVID-19 outbreak, the concept of contactless delivery was taken as a basis for shopping.
For this reason, Yemeksepeti, which serves food with online order, has "No Contact with Yemeksepeti!" and Getir’s

"Don't take risks, buy from Getir!" The ad named was analyzed. Content analysis method was used to analyze the ads.
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